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Rising demand for well-
rounded financial
products will catalyze
competition among
financial brands in 2024,
with non-quantitative
features rising to
prominence.

Financial Services In 2024 - US - 2024

This report looks at the following areas:

• Impacts of inflation on financial outlooks
• Top financial priorities for 2024
• Planned financial account openings for 2024
• Most desired product features for 2024
• Desired forms of financial support from banks
• Attitudes towards financial services in 2024

Overview

Projected demand for every type of financial
product increased from last year, as consumers
are no longer attempting to wait out inflation and more actively re-strategizing towards a
new economic environment. Consumers were already facing rising debt totals and surges in
delinquencies before the resumption of student loan repayments, hampering savings ability
while necessitating spend-focused products.

For financial institutions, rising demand provides a clear acquisition opportunity as consumers
feel the need to expand their array of products. Institutions with existing customer
relationships will have an inherent advantage due to the sustained preference for bundling
and a rising focus on non-quantitative upgrades in features like digital experiences and
customer service.

Despite the ample marketing opportunity that accompanies rising demand, some troubling
trends in household debt suggest the potential for choppy waters ahead. With transitions into
credit card and auto loan delinquencies surpassing pre-pandemic norms, a growing chasm is
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emerging between consumers’ priorities toward long-term saving and how realistic the
progress toward that ambition is. The increased focus around flexibility indicates consumers’
acknowledgment of a challenging near-term balancing act that will require support to avoid
negative consequences.
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Report Content

Key issues covered in this Report

• Overview

EXECUTIVE SUMMARY

• What you need to know

• Appetite for new financial accounts is surging

- Graph 1: planned new financial accounts, by year, 2023-24

• Consumers look beyond quantitative features in new products

- Graph 2: desired features from new financial accounts, by year, 2023-24

• Parents immediately feel the impact of student loan repayments

- Graph 3: impact of student loan repayments on budget, by parental status, 2024

• The five-year outlook for the financial services market

• Opportunities

CONSUMER INSIGHTS

The financial services consumer: fast facts

Impacts of inflation

• Consumers are monitoring budgets, but have become acclimated to inflation

- Graph 4: impacts of inflation on personal finance, 2024

• Fewer consumers are attempting to wait out inflation

- Graph 5: waiting for inflation to subside to make a big purchase, by year, 2023-24

• Hispanic consumers are more sensitive toward inflation

- Graph 6: attitudes toward inflation, by Hispanic origin, 2024

• Fathers have strong interest in proactive advice from banks

- Graph 7: attitudes toward inflation, by parental status, 2024

• Lower-income consumers are more concerned about debt, but are not as active in seeking advice

- Graph 8: attitudes toward combating inflation, by income, 2024

• Consumers approaching retirement have an eye on budgets

- Graph 9: budget monitoring due to inflation, by age, 2024

Financial goals for 2024

• Saving tops the list of 2024 priorities

• Saving tops the list of 2024 priorities
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- Graph 10: highest priority financial goals, 2024

• Gen Z shifts from spend to investing mindset

- Graph 11: financial priorities of Gen Z, by year, 2023-24

• Millennial priorities exist in the immediate term

- Graph 12: financial priorities of Millennials, 2023-24

• Black and Hispanic consumers prioritize credit building

- Graph 13: highest priority financial goals, by race, 2024

Planned accounts for 2024

• Credit cards lead planned new financial accounts

• Credit cards lead planned new financial accounts

- Graph 14: planned new financial accounts for 2024, 2024

• Consumers anticipate an uptick in account openings in 2024

- Graph 15: planned new financial services accounts, by year, 2023-24

• Millennials embrace BNPL for the upcoming year

• Millennials embrace BNPL for the upcoming year

- Graph 16: Millennial plans to use a BNPL service, by year, 2023-24

• Men will drive increase in credit and deposit acquisitions

- Graph 17: planned new financial accounts, by gender, 2024

• Millennials drive acquisition, but Gen Z look to open cards

- Graph 18: planned new financial services accounts, by generation, 2024

• Black consumers will drive deposit account acquisition

- Graph 19: planned new financial services accounts, by race, 2024

Most prioritized features

• Savings and flexibility features outpace earn potential

• Savings and flexibility features outpace earn potential

- Graph 20: desired features from new accounts, 2024

• Consumers increase focus on features beyond pure earn/savings rates

- Graph 21: desired features from new financial accounts, by year, 2022-23

• Flexibility is key for Millennials this year

- Graph 22: Millennials' prioritized features from new financial services accounts, 2023-24

• Asian consumers look for flexibility and long-term potential

- Graph 23: desired features from new financial accounts, by race, 2024

• Healthy consumers look to earn, while struggling consumers seek savings

- Graph 24: desired features from new financial accounts, by financial situation, 2024

Financial support

• Reactive forms of financial support are most desired
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- Graph 25: desired forms of financial support, 2024

• Budgeting support draws even with investment tips

- Graph 26: desired forms of financial support, by year, 2021-24

• Young men have the most interest in investment tips

- Graph 27: desired forms of financial support, by age and gender, 2024

• Struggling consumers need help avoiding fees and managing budgets

- Graph 28: desired forms of financial support, by financial situation, 2024

• Parents want to learn how to improve financial approaches

- Graph 29: desired forms of financial support, by parental status, 2024

Attitudes toward Financial Services

• Consumers prefer combined experiences, but often find it difficult to switch banks

• Consumers prefer combined experiences, but often find it difficult to switch banks

- Graph 30: attitudes toward bundling and switching, 2024

• One third of consumers would consent to sharing data with outside financial institutions

• Younger consumers value connected experiences, making it harder to switch

- Graph 31: attitudes toward bundling and switching, by generation, 2024

• More than half of Black and Hispanic consumers would pay to bundle products

- Graph 32: attitudes toward connected experiences and bundling, by race, 2024

• Gen Z increases its openness to cryptocurrency

- Graph 33: Gen Z attitudes toward cryptocurrency, by year, 2023-24

• Younger higher earners view AI-powered advice positively

- Graph 34: attitudes toward AI-powered financial advisors, by age and household income, 2024

• Student loan repayments affect parents strongly

- Graph 35: impacts of student loan repayments, by parental status, 2024

COMPETITIVE STRATEGIES

Marketing and advertising

• Investment marketing rises, while lending marketing remains low

- Graph 36: share of marketing spend, by subindustry, 2022-23

• Afterpay highlights pay over time on YouTube during the holidays

• Bank of America highlights flexible solutions and digital tools

• Edward Jones leans into education as a way to reduce financial stress

Opportunities

• Introduce new ideas to give consumers budgetary breathing room

• Introduce new ideas to give consumers budgetary breathing room

• Act on younger consumers' interest in long-term goals
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THE MARKET

• Market context

Market drivers

• Inflation has cooled, but remains above target

- Graph 37: Consumer Price Index, 2018-23

• Consumer confidence remains low despite strong DPI

- Graph 38: Consumer Sentiment Index, 2018-2023

• Credit card delinquencies have risen past pre-pandemic norms

- Graph 39: New delinquent balances, by loan type, 2018-23

• Student loans compose a significant chunk of 18-39 year-old's debt share

- Graph 40: Debt share by product type and age, 2023 Q3

APPENDIX

• Consumer research methodology

• Generations

• Abbreviations and terms
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Disclaimer
This is marketing intelligence published by Mintel.
The consumer research exclusively commissioned
by Mintel was conducted by Kantar Profiles (see
Research Methodology Americas for more
information).
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